
Large Format   
Digital Roadside 
Planning Code (2021)



The Code  

This code describes planning conditions for large format DOOH, based on The Institution of 
Lighting Professionals Professional Lighting Guide 05 – 2015 and in the interests of amenity  
and public safety. Five overarching principles are observed:

1.  Advertisements are intended to be seen, the lighting of outdoor displays must therefore   
CF�TVGmDJFOU�UP�FOBCMF�BO�BEWFSUJTFNFOU�UP�CF�SFBEJMZ�MFHJCMF�XIBUFWFS�UIF�UJNF�PG�EBZ�

2. 5IF�MJHIUJOH�MFWFMT�GPS�BMM�PVUEPPS�BEWFSUJTFNFOUT�NVTU�CF�DPOTJTUFOU�JO�BDDPSEBODF�XJUI���
 the ILP recommendations, to avoid seeing a contrast of overly bright or dull lit displays.

3. %VSJOH�UIF�EBZ�UP�NBJOUBJO�MFHJCJMJUZ�EJTQMBZT�XJMM�VUJMJTF�TZTUFNT�UP�PQUJNJTF�MJHIUJOH� �
� MFWFMT�JO�MJOF�XJUI�TVSSPVOEJOH�BNCJFOU�MJHIUJOH�DPOEJUJPOT�

4. Advertisements are controlled to ensure that public safety is assured. (See 1.)

5. �0VUTNBSU�NFNCFST�DPOmSN�UIBU�JO�UIF�FWFOU�PG�BO�JTTVF�XJUI�UIF�CSJHIUOFTT�PG�B�EJHJUBM�
BEWFSUJTFNFOU�UIFZ�XJMM�XPSL�XJUI�UIF�SFMFWBOU�-PDBM�"VUIPSJUZ�UP�JOWFTUJHBUF�BOE�SFTPMWF�� �
UIF�NBUUFS�FGmDJFOUMZ�BOE�QSPNQUMZ�

The Out of Home advertising industry is undergoing a digital transformation. Over the last 
UXFOUZ�ZFBST�MBSHF�GPSNBU�AQBQFS��CJMMCPBSET�PG����TIFFU�PS����TIFFU�TJ[F�IBWF�EFDMJOFE�JO�
OVNCFS�CZ�BSPVOE�������BOE�UP�EBUF�B�DPNQBSBUJWFMZ�MPX�OVNCFS�PG������MBSHF�GPSNBU�
Digital Out of Home (DOOH) displays have been built. 

"QQSPYJNBUFMZ�����PG�BMM�6,�BEVMUT�XJMM�TFF�MBSHF�GPSNBU�EJHJUBM�EJTQMBZ�BEWFSUJTJOH�JO�� �
B�UZQJDBM�XFFL�������PG�MBSHF�GPSNBU�EJHJUBM�EJTQMBZT�BSF�PQFSBUFE�CZ�0VUTNBSU�NFNCFST��
As a self-regulated industry setting the highest standards, all Outsmart members sign   
up to the Outsmart Large Format Digital Roadside Code.



Large Format Digital Roadside:    
Illumination Levels

•  Mirroring the restrictions set out in  
The Institution of Lighting Professionals 
(ILP) in Professional Lighting Guide 05 
(PLG05) “The Brightness of Illuminated 
Advertisements”, the advertisement 
XJMM�POMZ�CF�JMMVNJOBUFE�JO�B�NBOOFS�
reasonably required for the purpose  
PG�UIF�BEWFSUJTFNFOU�XJUIJO�UIF�� �
BQQSPQSJBUF�[POJOH�

• 5IF�BEWFSUJTFNFOU�XJMM�JODMVEF�B�� � �
 system to adjust lighting levels based   
 on the changing sunset and sunrise   
 times throughout the year.

•  The maximum level of luminance of  
UIF�BEWFSUJTFNFOUT�XJMM�OPU�FYDFFE���
UIF�UISFTIPMET�CFMPX�DPOUBJOFE�XJUIJO��
the ILP PLG05. For the avoidance of 
doubt [in suburban and urban areas]:

- ��'PS�EJTQMBZT�XJUI�BO�BSFB�HSFBUFS�UIBO�
���TRVBSF�NFUSFT�CFUXFFO�TVOTFU�BOE�
sunrise, the display shall not be illuminated 
to a level greater than 300 candelas per  
square metre.

- ��'PS�EJTQMBZT�XJUI�BO�BSFB�PG����TRVBSF�
NFUSFT�BOE�CFMPX�CFUXFFO�TVOTFU�BOE�
sunrise, the display shall not be illuminated 
UP�B�MFWFM�HSFBUFS�UIBO�����DBOEFMBT�QFS�
square metre.

- �#FUXFFO�TVOSJTF�BOE�TVOTFU�UIF�
advertisement shall be illuminated to a level 
SFBTPOBCMZ�SFRVJSFE�UP�NBLF�JU�DMFBS�BOE�
legible, as desired by PLG05.



Large Format Digital Roadside:      
Static and Moving Images 

•  *O�BDDPSEBODF�XJUI�UIF�*-1�1-(���UIFSF�
shall be no moving images, animation, 
video or full motion images displayed 
unless consent has been granted for  
such displays.

•   Static images shall not change more 
frequently than every 5 seconds, unless 
approved to do so by the Local Planning 
"VUIPSJUZ��*O�QSBDUJDF�CFUXFFO������
seconds is considered standard.

•  The transition from one advertisement   
UP�BOPUIFS�TIPVME�UBLF�OP�MPOHFS�UIBO�� �
1 second.

Model Planning Conditions
5IF�GPMMPXJOH�NPEFM�QMBOOJOH�DPOEJUJPOT�BSF�SFDPNNFOEFE�UP�CF�BQQMJFE�UP�&YQSFTT�
"EWFSUJTFNFOU�$POTFOUT�UP�GPSNBMJTF�DPNQMJBODF�XJUI�UIF�$PEF�XJUIJO�UIF�QMBOOJOH�SFHJNF� �
in the interest of amenity and public safety.

•  “No individual advertisement displayed shall at any time contain moving images, animation, 
intermittent or full motion video images, audio, directional symbols, or any images that 
UHVHPEOH�URDG�VLJQV�RU�WUDIÀF�VLJQDOV��XQOHVV�RWKHUZLVH�DXWKRULVHG�E\�WKLV�FRQVHQW�µ

• �́&KDQJHV�EHWZHHQ�DGYHUWLVHPHQWV�WR�WDNH�SODFH�ZLWK�QR�VHTXHQFLQJ��IDGLQJ��VZLSLQJ��� �
RU�PHUJLQJ�RI�LPDJHV�µ

• �́7KH�PLQLPXP�GLVSOD\�WLPH�IRU�HDFK�DGYHUWLVHPHQW�VKDOO�EH�QR�OHVV�WKDQ�>@�VHFRQGV�µ�

•  “The intensity of illumination of the advertisement permitted shall be no greater than [*] 
FDQGHODV�SHU�VTXDUH�PHWUH�EHWZHHQ�GXVN�DQG�GDZQ�µ

• �́,Q�DFFRUGDQFH�ZLWK�WKH�,/3�7HFKQLFDO�1RWH��WKH�GLVSOD\�VKDOO�KDYH�DQ�LQEXLOW�V\VWHP�WKDW�
FRQWUROV�OXPLQDQFH�DQG�FKDQJLQJ�VXQVHW�DQG�GDZQ�WLPHV�WKURXJKRXW�WKH�\HDU�µ

• �́7KH�DGYHUWLVHPHQW�GLVSOD\�VKDOO�DW�DOO�WLPHV�FRQWDLQ�D�IHDWXUH�WKDW�ZLOO�WXUQ�WKH�GLVSOD\�� �
RII��VKRZLQJ�D�EODFN�EODQN�VFUHHQ��LQ�WKH�HYHQW�RI�PDOIXQFWLRQ�RU�HUURU�µ

�'JHVSFT�JO�TRVBSF�CSBDLFUT�BSF�EFQFOEFOU�PO�UIF�TJUF�MPDBUJPO�



Appendix
Out of Home advertising comprises advertising that is placed in public spaces. The Out of Home 
BEWFSUJTJOH�JOEVTUSZ�CFOFmUT�TPDJFUZ�JO�UISFF�LFZ�XBZT�

 1.  Investment in Public infrastructure: installing and maintaining passenger transport 
JOGSBTUSVDUVSF�JOGPSNBUJPO�LJPTLT�BOE�QVCMJD�BDDFTT�8J�'J�QSPWJTJPO��5IF�JOEVTUSZ�QBZT�
CVTJOFTT�SBUFT�SFOU�BOE�SFWFOVF�TIBSF�UP�QVCMJD�MBOEMPSET�JODMVEJOH�5G-�/FUXPSL�3BJM�
)FBUISPX�"JSQPSU�5G(.�PUIFS�MPDBM�USBOTQPSU�PQFSBUPST�BOE�WJSUVBMMZ�FWFSZ�MPDBM�BVUIPSJUZ�
VQ�BOE�EPXO�UIF�6,�GVOET�XIJDI�BSF�SFJOWFTUFE�JOUP�QVCMJD�TFSWJDF�QSPWJTJPO�BOE�UIBU�
subsidise transport fares.

2. Broader economic contribution: the industry employs approximately 2,700 people paying  
� b���N�JO�TBMBSJFT�XJUI�UIPVTBOET�NPSF�FNQMPZFE�JO�UIF�TVQQMZ�DIBJO��

��� �6XSSRUWLQJ�FRPPXQLWLHV�ZLWK�GRQDWHG�RU�VLJQLÀFDQWO\�GLVFRXQWHG�PHGLD�VSDFH��
for good causes and important public information messages, including the   
emergency services and Government public information campaigns e.g., coronavirus, 
nutrition, exercise.

"U�BO�PWFSBMM�MFWFM�UIF�0VU�PG�)PNF�JOEVTUSZ�DPOUSJCVUFT���HJWFT�CBDL�D�b���N�BOOVBMMZ�UP�UIF�
#SJUJTI�FDPOPNZ�BSPVOE�����PG�JUT�BOOVBM�SFWFOVFT��*U�JT�BO�JOEVTUSZ�UIBU�XJMM�IFMQ�UIF�FDPOPNZ�
to recover at both local and national levels given the part advertising plays in driving economic 
HSPXUI���FWFSZ�b��PG�BEWFSUJTJOH�TQFOE�HFOFSBUFT�b��GPS�UIF�6,�FDPOPNZ�

6OMJLF�PUIFS�GPSNT�PG�BEWFSUJTJOH�0VU�PG�)PNF�BEWFSUJTJOH�IBT�BO�FTTFOUJBM�QIZTJDBM�QSFTFODF��
JU�JT�QBSU�PG�UIF�DIBOHJOH�BOE�EJWFSTF�VSCBO�MBOETDBQF�UIBU�EFmOFT�UIF�$JUZ�FYQFSJFODF��*O�B�QPTU�
$PWJE�FDPOPNZ�0VU�PG�)PNF�BEWFSUJTJOH�XJMM�QMBZ�BO�JNQPSUBOU�SPMF�JO�SFJOWJHPSBUJOH�$JUZ�BOE�
UPXO�DFOUSFT�CPUI�FDPOPNJDBMMZ�BOE�CZ�JOKFDUJOH�WJTVBM�WJUBMJUZ�BOE�JOUFSFTU�

Large Format SFGFST�UP�EJTQMBZT�UIBU�BSF����TIFFU����TIFFU�PS�MBSHFS�JO�TJ[F�
• ����TIFFU�EJTQMBZT�BSF���NFUSFT�IJHI�BOE���NFUSFT�XJEF�
•  ���TIFFU�EJTQMBZT�BSF���NFUSFT�IJHI�BOE����NFUSFT�XJEF�



Digital Out of Home:       
Environment and Sustainability

0VUTNBSU�NFNCFST�PCTFSWF�UIF�0VUTNBSU�&OWJSPONFOUBM���4VTUBJOBCJMJUZ�$PEF�BOE�UIF��5JNCFS���
8PPE�1SPEVDU�4PVSDJOH�BOE�6TF�1PMJDZ��.BOZ�NFNCFST�VQIPME�UIFJS�PXO�BEEJUJPOBM�FOWJSPONFOU�
and sustainability protocols.

Outsmart encourages and supports members to adopt sustainable practices to reduce their 
carbon footprint. Outsmart is a lead member of the Advertising Associations Ad-Net Zero  
OPU�GPS�QSPmU�JOJUJBUJWF�

Notes
•  DOOH requires no physical production 

or distribution of advertising. Content 
is controlled remotely and in real time, 
removing the need for frequent site visits 
	J�F��PODF�FWFSZ�UXP�XFFLT�GPS�QPTUJOH
�
SFMJBODF�PO�OPO�SFOFXBCMF�SFTPVSDFT��
and reducing vehicles emissions. Many 
EJTQMBZ�DPNQPOFOUT�BSF�XJEFMZ�SFDZDMBCMF��

•  &OFSHZ�FGmDJFODZ�DBO�CF�PQUJNJTFE�CZ�
DIBOHJOH�UIF�XBZ�JMMVNJOBUJPO�JT�VTFE��
TVDI�BT�NPEFSBUJOH�CSJHIUOFTT�PS�mUUJOH�
motion sensors, and these measures can 
JNQSPWF�FOFSHZ�FGmDJFODZ�CZ�PWFS�����

•  Many DOOH displays are supplied by 
FMFDUSJDJUZ�GSPN�SFOFXBCMF�FOFSHZ��

•  Fleet conversion to electric vehicles is 
POHPJOH�JO�UBOEFN�XJUI�FDP�ESJWFS�USBJOJOH�
NPOJUPSFE�XJUI�UIF�VTF�PG�UFMFNBUJDT�

Furthermore
3PBETJEF�EJHJUBM�EJTQMBZT�JO�&OHMBOE�XJMM�DPOGPSN�UP�UIF�mWF�A4UBOEBSE�$POEJUJPOT��
TQFDJmFE�JO�4DIFEVMF���PG�5IF�5PXO�BOE�$PVOUSZ�1MBOOJOH�	$POUSPM�PG�"EWFSUJTFNFOUT
�
	&OHMBOE
�3FHVMBUJPOT�������JO�8BMFT�4DIFEVMF���PG�5IF�5PXO�BOE�$PVOUSZ�1MBOOJOH�
	$POUSPM�PG�"EWFSUJTFNFOUT
�3FHVMBUJPOT�������JO�4DPUMBOE�4DIFEVMF���PG�5IF�5PXO
BOE�$PVOUSZ�1MBOOJOH�	$POUSPM�PG�"EWFSUJTFNFOUT
�	4DPUMBOE
�3FHVMBUJPOT������BOE�
in Northern Ireland, Schedule 1 of The Planning (Control of Advertisements) Regulations 
(Northern Ireland) 2015.


