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Appendix B 
 

Suggested Conditions and Reasons: 
 
1. No advertisement is to be displayed without the permission of the owner of the 

site or any other person with an interest in the site entitled to grant permission. 
  
2. No advertisement shall be sited or displayed so as to 

 (a) endanger persons using any highway, railway, waterway, dock,  
 harbour or aerodrome (civil or military); 

 (b) obscure, or hinder the ready interpretation of any traffic sign,  
 railway signal or aid to navigation by water or air; or 

 (c) hinder the operation of any device used for the purpose of  
 security or surveillance or for measuring the speed of any   
 vehicle 

 
3. Any advertisement displayed and any site used for the display of 

advertisements, shall be maintained in a condition that does not impair the 
visual amenity of the site. 

 
4. Any structure or hoarding erected or used principally for the purpose of 

displaying advertisements shall be maintained in a safe condition. 
 
5. Where an advertisement is required under these Regulations to be removed, the 

site shall be left in a condition that does not endanger the public or impair visual 
amenity. 

 
Reason: - As required by regulation 2(1) and Schedule 2 of the Town & Country 
Planning (Control of Advertisements) (England) Regulations 2007. 

 
6. The advertisement display shall be statically illuminated and the intensity of the 

illumination of the digital sign shall not exceed 2500 candelas per square metre 
during the day and 400 candelas per square metre during the hours of darkness 
in line with the maximum permitted recommended luminance as set out by 'The 
Institute of Lighting Professional's 'Professional Lighting Guide 05: The 
Brightness of Illuminated Advertisements' 2015. The levels of luminance on the 
digital sign should be controlled by light sensors to measure the ambient 
brightness and dimmers to control the lighting output to within these limits. 

 
7. The digital sign shall not display any moving, or apparently moving, images 

(including animation, flashing, scrolling three dimensional, intermittent or video 
elements). 

 
 
8. The minimum display time for each advertisement shall be 10 seconds. 
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9. The interval between advertisements shall take place over a period no greater 

than one second; the complete screen shall change with no visual effects 
(including fading, swiping or other animated transition methods) between 
displays and the display will include a mechanism to freeze the image in the 
event of a malfunction. 

 
REASON: To ensure that the advertisement does not harm the character and 
appearance of the area and does not create a distraction to pedestrian or vehicular 
traffic and therefore cause a hazard to highway safety. In accordance with the 
requirements of policies CS5, CS14 and CS17 of the London Borough of Camden Local 
Development Framework Core Strategy and policies DP21, DP24, DP25 and DP26 of 
the London Borough of Camden Local Development Framework Development Policies, 
policies D2, D4, A1 and T1 of the Camden Local Plan Submission Draft 2016 and 
Transport for London Guidance for Digital Roadside Advertising. 
 

10. No advertisement displayed shall resemble traffic signs, as defined in section 
64 of the Road Traffic Regulation Act 1984. 

 
11. The footway and carriageway on the Transport for London Road Network 

(TLRN) and Strategic Road Network (SRN) must not be blocked during the 
installation and maintenance of the advertising panel. Temporary obstruction 
during the installation must be kept to a minimum and should not encroach on 
the clear space needed to provide safe passage for pedestrians or obstruct 
the flow of traffic. 

 
REASON: To ensure that the advertisement does not create a distraction to pedestrian 
or vehicular traffic and therefore cause a hazard to highway safety. In accordance with 
the requirements of policies CS5, CS14 and CS17 of the London Borough of Camden 
Local Development Framework Core Strategy and policies DP21 and DP26 of the 
London Borough of Camden Local Development Framework Development Policies, 
policies D2, D4, A1 and T1 of the Camden Local Plan Submission Draft 2016 and 
Transport for London Guidance for Digital Roadside Advertising. 
 
 
 
 
 
 
 
 
 


