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SUSTAINABILITY AIMS AND
ACHIEVEMENTS



SUSTAINABILITY : Key to the Future of Cities
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OUT OF HOME : As a Force of Good
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STATIC ADS

offered to councils to
promote local jobs,
businesses & opportunities
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MONTHLY IMPRESSIONS*

delivered in digital screens,
with a 10% share of time

*number of eyeballs that see an advert

Digitai campaigns can be updated
and scheduled remotely by our

Council Partners through VIOOH,
an independent marketplace that
enables automated planning and
trading of out-of-home inventory




