Table 3: Summary of internet statistics, June 2016
Value seasonally adjusted, percentage rates
Great Britain

Index categories and

Year-on-year Sales as a proportion their

Category growth of all retailing  percentage weights
All retailing 14.1 14.2 100
All food 13.0 4.7 15.0
All non-food 12.1 10.7 36.1
Department stores 19.7 12.8 8.6
Textile, clothing and footwear stores 2.2 13.8 13.9
Household goods stores 411 9.4 5.4
Other stores 12.3 7.3 8.3
Non-store retailing 15.9 78.7 49.0

Source: Monthly Business Survey — Retail Sales Inquiry, Office for National Statistics



