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PROSCENIUM
PRINCIPLES

DRAFT

A comprehensive wayf inding program would promote a 

clear,  consistent and eff ic ient user exper ience throughout 

the Centre Point complex.

A number of  fonts have been designed to complement the 

exist ing bui lding, and provide wayf inding and or ientat ion 

to v is i tors.

The Centre Point ‘Stenci l ’  font has been designed 

especial ly for the development,  and i t  is  the font used 

for each retai l  unit ’s entrance signage, and direct ional 

s ignage around the s i te.

The signage wi l l  be suspended as 

a f ree hanging element rather than 

appl ied to the glass.

Centre Point Stencil Font

Retail unit - North Elevation Signage Set-out PrinciplesRed zone allocated for signage in Retail Specification and Vision Document

5.28 SIGNAGE STRATEGY
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DRAFT



Rick Mather Architects92 Centre Point

V iew f rom St.  Gi les St reet  to New Oxford St reet :  Ex is t ing

5.29 EXISTING EXTERNAL APPEARANCE: VIEW FROM PUBLIC REALM 
TO NEW OXFORD STREET




