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11 May 1999

Tom Heywood-Lonsdale, Managing Director |
Bibendum Wine Limited T
113 Regents Park Road |
London NW1 8UR
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Dear Mr. Heywood-Lonsdale:

I read your letter of 8th April with considerable
misgivings. I have now visited your "new look" shop and
my concern appears more than justified.

If you wish to change buying wine at Bibendum from a
pleasurable experience into the purchase of a commodity,
your private clients, at least, will get the message. If you
remove the service, many of your competitors can match
your prices.

It is a pity that you have shut the door (literally) on your
private clients. It may well be that it does not make
economic sense to cater for them, but if that is the case, it
would have been better to have said so. I suspect

however that the hidden losses to your staff as well as
your customers will be considerable.

I write in the probably forlorn hope that you might yet
reopen your doors and restore one of life's small
pleasures.

Yours sjincefely,






