Ref: AdA/010.0019/KTR
SUPPORTING STATEMENT

RE: APPLICATION – 379 Kentish Town Road, London, NW5 2TJ

THE APPLICATION SITE

Located on the western side of Kentish Town Road, the proposal site comprises a substantial 5-storey end of terrace property situate adjacent to a major railway line complex known as Kentish Town Junction. 
The property has a history of displaying large-scale commercial advertisements between 3 & 5 floors on the south facing flank elevation. 

Other advertisements in the area include signage for Asphaltic Business Park, various signs attached to the railway wall, together with 48 sheet and 96 sheet billboards.

The site is not within a Conservation Area or an Area of Special Advertisement Control. 

THE APPLICATION
The application seeks consent for the display of an internally illuminated billboard to display commercial advertisements and public information.  
The proposed location of the billboard is on the south facing flank wall of the host property, centrally located of the site, set against the rear of an existing long standing advertisement on the adjacent site. 

The colour and content of any advertisement displayed will vary during the consent period; however, as is normal for this type of display medium, [image: image1.png]© Crown Copyright 2009. Allrights reserved. Licence mumber 100020449. Plotted Scale - 11250



 advertisements will consist of simple graphics and limited typography, and comply with the standards and regulations as laid down in the Code of Advertising Practice set by the Advertising Standards Authority. 
The proposed billboard structure is designed and manufactured to a high quality, much removed from the traditional ‘paper and paste’ billboards; the construction materials are 100% recyclable. 
As part of this application the site free-holders will paint the flank wall to match the frontage. A photographic montage showing current view, and the proposal would appear is included within the proposal drawings.
POLICY CONSIDERATIONS
NATIONAL POLICY AND GUIDANCE

The planning regime and central government planning guidance relating to outdoor advertisements is set out in the Town and Country Planning (Control of Advertisement)(England) Regulations 2007, Planning Policy Guidance Notes PPG15, PPG19, and Appendix E to DCLG Circular 03/2007. 

Regulation 3 defines the scope of considerations for applications for express consent to include the interests of amenity and public safety.  The term ‘amenity’ is to be interpreted to mean the general characteristics of a locality.
PPG19 provides guidance on advertisement control, establishing that outdoor advertising is essential in a free and diverse economy. In terms of amenity, PPG19 makes clear that Local Authorities should have regard to the effect of an advertisement on the appearance of a building, or on the visual amenity in the immediate neighbourhood where it is to be displayed having regard to the local characteristics that contribute to the distinctive character of the locality.
Appendix E Circular 03/2007 provides that the scale of buildings in predominately commercial surroundings may be sufficiently large to accommodate larger posters (advertisements) without any effect on visual amenity. And, it is expected that decisions on applications in commercial areas will seek to match the scale of displays with adjacent buildings.
The size of the proposed billboard will be in scale with its host and its surroundings
LOCAL POLICIES
The local plan for the area is the Unitary Development Plan that was adopted June 2006; POLICY B4 is considered to be the relevant UDP policy for consideration in this case. Having taken full account of this policy it is considered that the proposal does not fall foul of the general advice or restrictions contained therein.  
It should be noted that PPG19 - paragraph 17 makes it clear that while local policies may have been formulated having regard to amenity and public safety, references to those policies and guidance cannot be the decisive factor in determining whether an advertisement is to be permitted or not. 


AMENITY
The general character of the area is typical of a vibrant, busy inner city location; the area around the proposal site is a bustling, lively locality, featuring shops, offices and leisure amenities including pubs and restaurants. 
The area has an energetic mix of day and night time activities with an eclectic mix of commercial outlets and leisure activities providing a wide range of interests and services to both the local population and visitors. 
The location is within an intensely urban area where the overall street scene exudes a streetscape of major infrastructure and large scale buildings typical of a capital city location.  The character of the location is such that the proposal would be appropriate within its setting; the scale is compatible with the height, bulk and massing of the adjacent built environment. 
Therefore it is considered that the overall impact of the proposal on the amenity of the locality would not be unduly significant. 

PUBLIC SAFETY

Government guidance contained in PPG 19 states that in assessing an advertisement’s public safety impact, the key consideration must be whether the advertisement itself or the location proposed for it creates a hazard to, or endangers people in the vicinity who are taking reasonable care of their own and other’s safety.
The type and location of the proposed advertisement displays will not create such a hazard or danger for the following reasons: 

The location is one where the proposed advertisement display will not appear as a sudden feature.
The type of advertising display proposed does not require close study, nor would it obstruct or confuse any road user’s views of the road ahead, statutory road signs, or traffic control signals. The simple typography and a graphic elements normal in this type of advertisement display are specifically designed to be readily assimilated and understood by road and pedestrians users in the vicinity. The proposal will not contain any moving elements. 
Implications to road users will be negligible; the site is within an area where traffic access and speeds are well controlled. Any advertisement displayed will comprise a simple graphic element with limited typography, allowing passing road users ample time to assimilate any message in complete safety. 
Therefore, in accordance with the guidance in PPG 19 and DCLG Circular 03/2007 this is not a case where the proposal could be considered to be against the interests of public safety.

CONCLUSION

The application site represents a good choice for a point of colour and interest that will echo the commercial and industrial locality, improve and enliven the location, adding colour and interest into the street scene. The additional works to the host building - the upgrading of the flank elevation, painting etc., - will benefit the area. 

Billboards of the type proposed are normal and expected features of town and city locations throughout the U.K. providing points of colour and interest that echo the busy commercial localities, enliven their locations, adding colour and interest into street scenes, thereby making positive and interesting additions to the street scene. 
The proposed advertisement is considered to be well located within the overall street scene; would be appropriate to its location, in scale with its surroundings, in keeping with the predominant land use, would not detract from the appearance of the site or surroundings, cause undue injury or harm to the amenities of the area, or be detrimental to public safety. 
The proposal will have no access, travel or crime implications.
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