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1. Introduction

This application seeks to re-new the temporary @oh2010/1299/A to display an illuminated scaffolglishroud at
11-13 Camden High Street. The consent is soughé fiurther 6 months due to the current developnibeig

delayed mid term due to a change of the constnuctisnpany. The development is now envisaged tobhepteted
by the end of December 2012. However, if the wake completed sooner, then the commercial displilybes

removed in order for the scaffolding to be struck.

The proposed commercial advert space is 10 metides and 12 metres in height and 4 metres off tioeirgd. The
commercial advert space will be situated on the @amHigh Street elevation of scaffold and surroantg a

border of grey shroud which will cover the remagiareas of the scaffolding, including the sidesaBé see
attached drawings.

In order to create revenue to help alleviate tret obthe development and to help screen the agt&in site, the
owner has entered into a formal agreement with Megr to seek the necessary planning consenhéodisplay
of advertisement as outlined in the following pages

Figure 1: Current siteimage
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2. Siteand Surrounding Area

The application site comprises of two terracedofest properties located on the West side of Canktigh Street.
The buildings are currently in a very poor stateeyfair and are currently vacant. The South en@aohden High
Street is marred by these properties affectingpipearance of the area.

11-13 Camden High Street is not a listed building & is located in the Camden Town ConservatioeaAr

On T October 2008 the Council approved a planning apptin for extensions and alterations (Please seehed
Decision Notice). Works commenced in October 2009 @ works scaffold is currently in situ.

3. TheProposed Banner

As previously mentioned, the proposed commerciaédasement space is 10 metres x 12 metres antelbca the
scaffold elevations on the front of the buildindgieTdesign of the advert will most likely changeaoregular basis
dependent on advertiser's requirements, but theesons will remain the same. As well, all copylvidature

minimal typography together with simple graphicneémts. There will be no moving components or flaglights

All displays will meet the standards set by the Adising Standards Authority (http://www.asa.ordaga/) and
will not contain any salacious, or offensive madkri

For those periods where the advertesgrapace is not sponsored, the entire scaffoldifidgpe covered with a grey
mesh material shroud as per the berded scaffold returns. This provides two imporfanttions; 1. To

maintain the visual amenities benaffia building wrap, 2. To act as debris netting thanecessary on any working
construction site.

Figure 2: Proposed siteimage
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4. Statutory Context

Paragraph 5 of the Communities and Local Governnf€htG) Circular 03/2007 Town and Country Planning
(Control of Advertisements) (England) Regulatiof®?, requires that Local Planning Authorities sledercise
their powers to control advertisments “only in tiierest of amenity and public safety, taking actoof any
material factors...” Planning Policy Guidance: Outdéalvertisement Control (PPG19) provides generadi@uce
to local planning authorities and others on thdustay provisions of advertisement control. PPGi@tHer
emphasis’s that local planning authorities may oekercise control of outdoor advertising in theeiests of
amenity and public safety.

Policies found within the Local Council’s UnitaryeRelopment Plans have been taken into account éeriaia
consideration. The policies by themselves are remtisive in determining whether an advertisementoide
permitted.

Public Safety

Para 15 of PPG 19 explains that the key consideraith assessing an advertisement’s impact, isivein¢he advert
is likely to be so distracting, or so confusingtth creates a hazard to, or endangers, peoplte igicinity who are

taking reasonable care for their own and otheffgtgal PAs will therefore consider thikely behaviour of drivers

of vehicles who will see the advertisement.

A banner advertisement at 11-13 Camden High Stvéleiot appear as a sudden feature to road-u3&esbanner
is a static canvas; it does not contain flashight or moving parts. It will not require closedytunor will it
confuse or obstruct views of road signs or tradfiatrol signals for road-users.

The method of illumination is aimed only on the hanitself and will not cause any glare or disii@cto passing
motorists. For further information please refethteLighting Section of this report.

The materials and method of installation of thertearused by Megaposter exceed all health and safety
requirements. Therefore, there is no risk of thheest becoming detached from the scaffolding, theestdangering
pedestrians or motorists.

Amenity

Para 11 of PPG 19 states that LPAs should take dotsideration an adverts’ effect on the appeararficine
building it is displayed upon, as well as the effea the immediate neighbours. Large poster hogediare
recognised to often form part of the fabric of coenoml areas (Para 13). It also reminds LPA’s th#toutdoor
advertisements are intended to catch the eye sepaby, if only fleetingly” (Para 7).

Para 2 of the Annex goes on to explain that whamsidering the amenities issue of a banner advadgdunt
should be taken not only of factors which may btikental to amenity but also of factors which sy to the
advantage of the amenity of a locality, such asrapdppropriate colour and interest to a drab aseagcreening an
eyesore.” We believe that the proposed bannerogiftainly visually improve what would, for the pegiof the
development, be an unattractive facade. The demiginscale of the advertisement, is considered tim keeping
with the nature of the neighbouring buildings, adhas, character of the busy commercial area.

Construction work can often leave a poor impressianthe street scene. Uncoordinated forms of cormialer
advertisement (ex. for scaffolding companies, dgwetls etc.) as well as, bare scaffolding and |alet®is netting,
often leads to untidy and unpleasant appearancehvdain adversely affects visual amenity of the .afba benefit
of screen advertising is that it cleanly enclo$esdcaffolding and ensures the development sithésked regularly
so that any problems are resolved immediately. Thisecause the client whose advertisement is spladi will
expect that the site is kept to the highest stahdassible.
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Conservation Areas

[PPG 19 also addresses advertisements in Conservateas in paragraph 22. It states that more egstandards
of advertising control will prevail in Conservaticlreas but notes that many Conservation Areas laieirtg
commercial centres where the normal range of adeanents on commercial premises is to be expectdding
they do not detract from visual amenity. LPAs sdause advertisement controls flexibly in such ajeas

5. Method of Illumination

Megaposter uses a specifically designed lightingpegent that greatly reduces the outward spredulof beyond
the banner itself, therefore reducing spill lightdaglare. The maximum luminance for this bannet mot exceed
600cd/m sqg. The area around 11-13 Camden HightSg&reeell illuminated and it is considered that tegel of
illumination proposed will add little to the ambtdavels of light in the immediate and wider sumdings.

Further information about the lamps and bulbs we ecen be found attached to this report, as welinfgrmation
regarding the system used to attach the lightsestaffolding (please see MP1, 2 & 3).

6. Methodsof Installation and Material

The proposed screen will be manufactured from aligiimprinted hi-tech micromesh PVC material. Thaterial
is rip and tear proof and has been tested and e@@rior large-scale display applications. The makdras also
been specially designed and manufactured for ubeiting screens and scaffold safety screens.

Installation is by means of an engineered desigmeHapproved method, which is firmly fixed to tlwafold with
primary and secondary safety measures incorporagisdstated earlier, the method of installatiomgetter with the
safety features, meets or exceeds all the relédneaith and safety standards.

Fully trained and experienced installation tectamsiwill carry out all of our works.

7. Conclusions

For the time of construction works, the banner edttainly constitute an advantage to the visuadraties. It will
conceal as eyesore, add colour and interest tsttbet scene, and provide information to visitord passers-by.

When considering its individual merits and the joatar circumstances of this site, the proposalds harmful to
amenity or public safety in this commercial locatid-urthermore, the proposal is in keeping with @auncils
policies set out in their UDP, PPG19 and The Towth @ountry Planning (Control of Advertisements) Ragons
2007.



