JCDecaux APPENDIX D

London Borough of Camden

Telephone Kiosk Upgrade

SUSTAINAIBILITY AIMS
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Our business is backed
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We certify that

JCDecaux UK Limited

Has 100% of it's electricity generated in
the UK from clean renewable sources,
wind, solar and/or hydro.

All Sites

01/01/2025 - 31/12/2025
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Matt Nunn
Director of EDF Business Solutions
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JCDecaux

OUR ESG VISION

Find the Sustainable Media 2030 Vision brochure on our website

OUT-OF-HOME: THE SUSTAINABLE PUBLIC SCREEN R S EAE

+ Towards a responsible business environment

As JCDecaux invests in energy-efficient solutions reducing our carbon footprint still further, Out-of-Home is a sustainable,
trusted medium that reaches the audiences our partners need - a medium that gives back to the community by providing

valuable public amenities including bus shelters and life-saving defibrillators paid for by advertising. #PowerofthePublicScreen CURIESGIBEREOR N BNGE

Global validation & UK partnerships

e RE100 - 100% renewable energy worldwide
* FTSE4Good - 3.6/5 rated

s CDP-AList

* Ecovadis - Gold

¢ MSCI - AA Rated

REACHING EVERYONE Pledge To Net Zero
- Certified by Planet Mark
UNITS INSTALLED Members of Ad Net Zero
INCLUDING DIVERSE 1SO 45001 (Health & safety)
g HARDTO REACH OF ALL WASTE 1SO 14001 (Environment)
AND MASS AUDIENCES RECYCLED X 1SO 50001 (Energy)

THAT BRANDS NEED \ OR RECOVERED
TIMES ACTIVATED

OUR PURPOSE

e Creating Real Value through the Power of the Public Screen
RECYCLABLE (0] STREET FURNITURE
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Minds Matter
OF PAPER AND PEVINYL POSTERS:

e Difference Matters
IN OUR BUILDINGS & SITES
RECYCLED Community Channel

KEY THINGS TO KNOW

“Out-of-Home is a public, one-to-many medium, efficiently
reaching an audience of millions with a relatively small
ELECTRIC VANS number of displays. Digital Out-of-Home represents just

I N O PE RATI O N PLANTING 5 TREES PER SCREEN IN 0.03% of the UK's 100 million digital screens.”
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“Out-of-Home represents a fragment of the UK's total

SN Y » energy usage. The UK’s OOH sector accounts for less
upporting charity and sustainable messaging.
,, pporEnE ey — than 0.04% of the UK’s total energy usage.”
Decaux
SITE LANDSCAPING, GREEN WALLS, (Source: BEIS Report 2020)
|

LIVING ROOFS AND RAIN WATER
COLLECTED FOR CLEANING BUS SHELTERS.
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